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Mining-related businesses represented
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Professions  represented 
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Less than 1 year
8%

1 - 3 years
37%

4 - 10 years
30%

More than 10 
years
25%

Experience in the mining industry Overwhelming majority of members (70%) in London 

and 10% outside the UK

Primary zones of interest are Africa and Europe

All minerals are of interest, with the most interest in 

base metals

15.63%
18.13%

12.50% 11.88% 11.88%
9.38%

10.63% 10.00%

Minerals of Interest
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Structure and Financing 96.55%

Membership 100%

Role of men in WIM 91.07% 

Education 94.83%

Events 96.55%

Publications 98.31% 

Maximum £25
48%

Maximum £50
37%

Maximum £100
8%

No
7%

Membership fees
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Benefits  provided by WIM: most of all, professional networking, which is also the main 

reason for joining WIM in 68% of cases; others include 

- learning at the seminars and access to information, insight and market updates

- meeting new people and access to WIM contacts

- sharing experiences, obtaining support and encouragement

Areas for improvement of the service to members include:

- networking tools and support provided to members, including requests for professional

development tools, job services and even headhunting

- the number of seminars and regularity of circulation of information, including seminar 

presentations and market updates

- engagement of members, attendance rates at events and creation of a strong community

- events outside London

- industry awareness of the group, including by increasing publicity and organising higher-

profile promotional events

Overall comments are also very positive, noting the achievements to date, the recent 

improvements and encouragements to keep the momentum going with a long-term view
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Objectives: ω Maintain current membership and increase membersΩ ƛƴǘŜǊŀŎǘƛƻƴ ŀƴŘ participation in WIM activities 

¶ Increase membership steadily while maintaining personal quality of contact with members 

¶ IncreaǎŜ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ƻŦ ƳŜƳōŜǊǎƘƛǇΩǎ ǇǊƻŦƛƭŜ ǘƻ ōŜǎǘ ŀŘŘǊŜǎǎ ƳŜƳōŜǊǎΩ ƴŜŜŘǎ ŀƴŘ ƛƴǘŜǊŜǎǘǎ 

¶ hŦŦŜǊ ƳŜƳōŜǊǎ ōŜǘǘŜǊ ŀŎŎŜǎǎ ǘƻ ƻǘƘŜǊ ƳŜƳōŜǊǎΩ ƛƴŦƻǊƳŀǘƛƻƴ ōȅ ǿŀȅ ƻŦ ŀ ǳǎŜǊ-friendly and interactive directory 

¶ Promote the role of women in mining and increase awareness of the organisation in the industry 

In 2010: ω Finalise proposals on directory structure and content and streamlined information collection and update process 

¶ Ensure compliance with all applicable regulation, including on Personal Data Protection 

¶ Implement these plans by setting up and managing this directory as part of a WIM website 

¶ Coordinate with Events and Publications Committees to increase information distribution 

!ǎƛŘŜ ŦǊƻƳ ŎƻƴǘƛƴǳƛƴƎ ǘƻ ŜȄǇŀƴŘ ǘƘŜ ƴŜǘǿƻǊƪΩǎ ƳŜƳōŜǊǎƘƛǇ and deepening relations with and between members, in 2011 and 
2012 ƻǳǊ ƘƻǇŜ ƛǎ ǘƻ ƛƴŎǊŜŀǎŜ ŎƻƻǇŜǊŀǘƛƻƴ ǿƛǘƘ ƻǘƘŜǊ ²La ƎǊƻǳǇǎ ǿƻǊƭŘǿƛŘŜ ŀƴŘ ƻǘƘŜǊ ǿƻƳŜƴΩǎ ƎǊƻǳǇǎΣ ŀƭƭƻǿƛƴƎ ²La ƳŜƳōŜǊǎ 
ǘƻ ōŜǘǘŜǊ ŀŎŎŜǎǎ ƻǘƘŜǊ ƎǊƻǳǇΩǎ ǊŜǎƻǳǊŎŜǎ to exchange information and access business and career opportunities.  We would also 
focus on increasing interaction between the WIM directory and other professional networking tools such as LinkedIn, as well as 
ŜƴǎǳǊƛƴƎ ǘƘŀǘ ǘƘŜ ŘƛǊŜŎǘƻǊȅ ƳŜŜǘǎ ƳŜƳōŜǊǎΩ ƴŜŜŘǎ ŀƴŘ ōŜŎƻƳŜǎ ŀ ǾŀƭǳŀōƭŜ ǘƻƻƭ ŦƻǊ ƳŜƳōŜǊǎΩ ōǳǎƛƴŜǎǎŜǎ ŀƴŘ ŎŀǊŜer growth. 

 
We set out the following proposal concerning the role of men in our organisation in the March 2010 newsletter:  

¶ Include men on the membership roster, which entails including them on information circulation such as the monthly 
newsletter and events calendar (which does not focus on women-only events); and 

¶ Invite male members and other colleagues and contacts to a limited number of Women in Mining events, such as the 
annual Mining Man-date and a public event around Mines & Money.  We may in the future add other events to that list. 

We would also seek to include men in the work of the Committees and possibly on the Board, so as to benefit from all valuable 
input for the growth of the organisation. 

Of course this organisation is not about exclusion and in the (in our view highly unlikely!) event that men show up for events where 
they have not been specifically invited, no-one will be shut out!  But we will seek to maintain the current equilibrium of our 
membership and the ambiance of our events: this is very much an organisation for women of the mining industry.  We further 
propose to review this position should circumstances evolve ς and at least once a year when the survey comes up. 
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While only 50% use the current membership lists, 97% would use an online directory

- 88% would prefer access of this directory be restricted to WIM members

- 78% would prefer registration to this directory be subject to WIM approval

- 76% would be comfortable including their details provided access is controlled

Of the proposed directory fields, only the "Alternative email address" was not confirmed, 

with only 40% deeming it useful and 21% actually requesting its exclusion

Confirmed fields: First name(s) / Family name / Current company / Current position/

Function / Telephone number / Professional email address / Brief biography / Qualifications

One suggestion was made for another field: maiden name

LinkedIn is by far the favourite professional networking website

While 91.07% approve the proposal concerning the role of men, strong comments were 

made either way: some requesting the full inclusion of men to best promote women as 

equal, valuable members of the industry; others stressing the need for a women-focused

and women-run organisation in such a male-dominated environment
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Objective: Give students, and in particular female students in relevant disciplines within UK universities, the opportunity of 
networking with women in the mining industry in order to inform them of career opportunities and facilitate their transition into 
professional life 

In 2009, we initiated contacts with a number of universities and organised a very successful event in London, considerably 
increasing the number of students in our membership and organising informal mentoring or assistance to some of them. 

In 2010:  ω Prioritise and contact relevant universities, focusing on post-graduates in mining engineering and geology, in line 

  with the target timeline defined below 

¶ Establish a durable link with academics and/or heads of students unions 

¶ Organise circulation of WIM information to the students regularly, in collaboration with the universities 

¶ Organise a career-focused event in London in the autumn 

¶ Organise events in certain universities around a technical speaker to discuss a mining topic and introduce WIM 

2011, 2012 and 2013 would see an extension of these activities to target more universities and a wider audience of students, as set 
out in the table below, and the development of student-focused WIM services including a mentoring programme and a dedicated 
page on the website. 

Disciplines  Post graduates  Undergraduates  

Mining engineering and geology  2010  2011  

Social sciences: anthropology, geography, sociology...  2011  2012  

Economics, finance and law  2012  2013  

Target Timeline  
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89% approve the staged approach proposed to increase our coordination with universities 

and our student membership, with one interesting comment that process engineering  

(including metallurgy) should also be included in the first target alongside mining 

engineering

While most members wish to see more students attend WIM events, the option of student-

dedicated events is the preferred choice, with 67% of responses

Only 66% of members wish to participate in a mentoring programme: 34% would participate 

both to mentor and be mentored; 21% would only mentor; and 10% would only be 

mentored

Many members indicated that they could facilitate contact with certain universities
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Objective: Create opportunities for members to meet each other, network and be informed on a variety of relevant topics  

In 2009, heeding the results of the previous survey, we continued to organise informal drinks once a month in the evening , 
increased the regularity of speaker events and implemented initiatives to facilitate follow up (name badges / list of attendees). 

In 2010:  ω Organise at least six speaker seminars, approximately every 6 to 8 weeks 

¶ Organise monthly informal drinks, a more relaxed opportunity to meet and discuss  

¶ Collaborate with the Education Committee to organise events in a number of universities  and a career-focused event 
in London in the autumn 

¶ Collaborate with the Membership Committee to increase our presence at industry events (including a stand at Mines 
and Money 2010) and organise a public reception event in December 

¶ /ƻƻǊŘƛƴŀǘŜ ǿƛǘƘ ƻǘƘŜǊ ǿƻƳŜƴ ƛƴ ƳƛƴƛƴƎ ƎǊƻǳǇǎ ŀƴŘ ƻǘƘŜǊ ǿƻƳŜƴΩǎ ƎǊƻǳps to organise joint events, such as the 
Annual Seminar for Women in the Energy Industry in May 

In 2011 and 2012, aside from continuing to organise these activities, we hope to start collaborating with other organisations and 
event organisers to facilitate ǘƘŜ ǇŀǊǘƛŎƛǇŀǘƛƻƴ ƻŦ ǿƻƳŜƴ ǎǇŜŀƪŜǊǎ ŀƴŘ ǘƘŜ ŎƻƴǎƛŘŜǊŀǘƛƻƴ ƻŦ ǘƻǇƛŎǎ ǊŜƭŀǘƛƴƎ ǘƻ ǿƻƳŜƴΩǎ ǊƻƭŜ ƛƴ ǘƘŜ 
mining industry at industry events in the UK and elsewhere.  
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Although 55.93% have no specific preference for a type of WIM event and only determine 

their attendance based on availability, speaker seminars are preferred by 37.29% and only 

6.78% prefer informal drinks

One very negative comment was made about the name given to the "Mining Man-Date" 

event  in February: this may be reconsidered

A number of members indicated their company could possibly host a speaker seminar

52.63%

40.35%

7.02%

44.64% 44.64%

10.71%

None A few Most

Frequency of event attendance

Drinks Seminars
Morning -
breakfast

23%

Daytime - office 
hours

7%

Lunchtime
12%

Evening - after 
office hours

58%

Time preference for events
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Objective: Provide quality information to WIM members and collaborate with external publications to raise the organisatioƴΩǎ 
profile and increase awareness of the role of women in the mining industry  

In 2010: ω Publish the monthly newsletter and events calendar, continually improving content and format  

¶ Continue and develop collaborations with external publications 

¶ Collaborate with the other Committees to increase our exposure and to streamline the distributio n of information 
to WIM members 

¶ Investigate, and if deemed feasible implement, a transfer of the newsletter to an email format and/or online 
publication once a WIM website has been set up 

¶ Create or update marketing material to facilitate information dissemination at events and to contacts  
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Uneven readership of monthly newsletter and events calendar but general approval of the 

revised formats (94.34%)

Upcoming WIM events and Insight/Experience articles are the most popular features in the 

newsletter

New members is the one considered uninteresting by the most members (7.14%), while 

80.95% do not find any of the features uninteresting

1.72%

25.86%

72.41%

0.00%

33.93%

66.07%

Never Rarely Regularly

Use of WIM information

Newsletter Events Calendar



CONTACTS

Barbara Dischinger
ἤ 079 8610 8101
ᾓ barbara@greenmining.co.uk

Ludivine Wouters
ἤ 075 1572 6243
ᾓ lwouters@woutersadvisers.com
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